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TV media industry is the most important component in our country. It is an 
important economic growth point in China in the 21st century. But “distorted” TV 
media funded mechanisms strangles the throat of the TV media industry and restrains 
its growth and expansion speed. Basing on the theory of the provision and production 
of public goods, this thesis undertakes the positive studies on the TV media funded 
mechanisms in our country and other countries. Finally it presents the assumption of 
reconstruction on TV media funded mechanisms in China. 
The main opinion and innovations are as follows: First, the use of the theory of 
public finance or public economics and systematic study of TV media funded 
mechanisms are creative. Second, as to the economic nature analysis of TV products, 
our predecessors admit that with the development of the TV transmission technology 
and costs compensation fashion, the nature of TV products have changed from being 
pure public goods to quasi-public goods.This thesis goes further study on this basis 
and concludes that according to the size of externalities, different TV products of 
different production segments can be classified into different nature quasi-public 
goods: nearly pure public, middle public and nearly private . TV programs are core 
products of TV media.TV programs can be classified into different nature 
quasi-public goods types basing on different content. Thirds, the key sticking point of 
TV media funded mechanisms lies in the “offside” and “absent from duty” of public 
finance. Public finance doesn’t provide adequate costs compensation to the production 
of the part having public goods characteristic of the TV products, but requires the TV 
media support simple reproduction by the income of operating profit and realize the 
expansion of reproduction by the increases of capital value. The commonweal 
objectives of providing public goods and operating for-profit goal are usually in 
conflict, at the same time it can affect the efficiency of the provision of public goods 
and private goods. According to this thesis’s research under the incomplete contracts 
frame, under the premise of completing regulations and improving the government’s 
supervision and control ability, this thesis proposes that some production segments of 
private products in TV media take private property forms will improve the efficiency, 
however these areas have been occupied and monopolized by state-owned capital. 














of media institutions: state-owned organizations, private organizations and non-profit 
organizations. The original general content TV channels could be replaced by 
“government and the public” channels or “news and public opinion” channels. The 
TV media which mainly provide news, public opinion and outward publicity 
programs and the TV launch transmission institutions assuming the obligations of 
universal coverage and satellite transmission institutions assuming the task of outward 
publicity should be all operated in the form of state-owned property rights and full 
funded by public finance. TV media mainly providing children, science, culture and 
education programs should be operated in the form of non-profit organizations. 
Besides fiscal funds compensating for part of their costs, they can broadcast a small 
number of advertising, run charging channels to receive the income from the audience, 
receive the contributions from various foundations, organizations, groups and 
individuals. Costs compensation for producing entertainment, economic information, 
advertising and other programs and the cable TV network resources should be all 
from the market. The institutions producing such products should be operated in the 
form of private property rights. The state-owned capital should gradually be 
withdrawn from the competitive and profit-making field in order to full exert the 
stronger internal incentive and higher efficiency of private property rights. To 
advance the development of the private TV media, the content regulations and price 
rules of TV media must first be completed and the government’s supervision and 
control ability must be improved. Fifth，this thesis also presents the reasonable 
sources and order of costs compensation for the commonweal part of TV products. 
Comparing the efficiency of the different ways of fiscal subsidies for TV products, 
this thesis proposes the assumption of improving the efficiency of the fiscal 
expenditure. It also proposes the assumption of establishing the administration 
mechanisms of state-owned property of TV media and how to realize that the 
state-owned capital gradually be withdrawn from the competitive and profit-making 
field.  
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21 世纪的一个全球性朝阳产业。2004 年美国的文化产业已经占了当年 GDP 的




GDP 的比值来看，2004 年中国广告经营额达 1264.6 亿元，约占中国 GDP 的
0.93%，2004 年中国媒介业产值达 3270 亿元，约占中国 GDP 的 2.2%，而世界
上先进国家的平均水平是，广告经营额占该国 GDP 的 2%，媒介业占该国 GDP
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